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Forward-Looking Statements

These presentation materials include forward-looking statements. There are a number of factors that could
cause our results to differ materially from our expectations. Please see the section entitled A Ca u t Abounh s
Forward-Looking St at e mie thé en@osed Appendix for information regarding forward-looking statements
and related risks and uncertainties. You can also learn more about these risks in our Form 10-K for fiscal
2014 and our other SEC filings, which are available on the Investor Relations page of Intuit's website at
www.intuit.com. We assume no obligation to update any forward-looking statement.

The information in this presentation is intended to outline our general product direction, but represents no
obligation and should not be relied on in making a purchasing decision.

Non-GAAP Financial Measures

These presentations include certain non-GAAP financial measures. Please see the section entitted A Ab o u-
Non-GAAP Financial Me a s u inghg enclosed Appendix for an explanation of ma n a g e masa of hese
measures and a reconciliation to the most directly comparable GAAP financial measures.
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Investor Day Agenda

CEO Perspective Brad Smith
Consumer Tax Sasan Goodarzi
Professional Tax CeCe Morken

Break and Gallery Walk

Small Business Dan Wernikoff
Financial Perspective Neil Williams
Wrap-up and Q&A Brad Smith

Lunch and Gallery Walk
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Last Year 0s FYO014 LC
ProjectBOLD: Jumping the nS Cul

We were here
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FY0O1l4 FiI nancli
Prior
Actual Year +/-
Revenue $4,506 $4,171 8%
Operating Income *  $1 571 $1,470 7%
Diluted EPS * $3.52 $3.20 10%

$ in Millions except EPS

al

* Non-GAAP financial measures; reflects impact of one-time restructuring charge for Small Business Group.
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CEO Refl ecti ons

Strongr esul t s é

@ Grow organic revenue double digits

O

Nn

@ Grow revenue faster than expenses

@ Deploy cash to highest yield opportunities

@ Maintain a strong balance sheet

INTUIT



CEO Refl ectiI Drveaass on F

Making progress

ATalent & engagement
Almproved product experiences
ATax momentum & results

ANew QBO & global acceleration

AM&A accomplishments & pipeline

INTUIT



CEO Refl ecti ons on F

Making progress

ATalent & engagement AAccelerate QBO ecosystem
Almproved product experiences ACustomer care transformation

ATax momentum & results AHigh availability i public/private cloud
ANew QBO & global progress AOperating rhythm - agility at scale

AM&A accomplishments & pipeline

INTUIT



Looking Forward: Structural Market Shifts

End user & 3" party contribution
A Increase in user/developer value creation
A Open ecosystem and network effects win

A world without borders
A Significantly expands addressable geographies
A Redefines service relationship & expectations

Mobile experience prevails
A Connected devices that work seamlessly
ABeyond i oiuvearaplesl|& domobiles

Most valuable resource
A Intelligent systems that surprise & delight
A Reimagined solutions & new sources of advantage

INTUIT



Looking Forward: Macro Competitive Shifts
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Their killer app becomes an open
A Leverage 3" party contributions to create an advantage
A Move to adjacent spaces that compete with our core

- -

Platform players

222, // // /////

Designed cloud-first, with global-e nabl ed capabil it
A Start global & then make conversion from local solution easy
A Create an elegant design with an open platform

Thin-sliver appse x pand, Il ncumbents reinve
A Start with a fraction of the features, build share, then expand
A Incumbents reinventing themselves to deliver new value proposition

Apps /incumbents
that evolve

Ow O

Data innovators disrupt & create
A Create flexible platforms for customer base and developers
A Deliver solutions that produce a step-rate change in customer benefit

Data drlven
Innovators

o
|
0
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]
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Strategic Implications: Catalysts for Change

Competitive implications

m._.. —

- ..“‘-“,

&

Market implications

G r,-i
Apps /incumbents
that evolve

0
Data-driven

Innovators
)
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Strategic Implications: Catalysts for Change

Market implications Competitive implications

Being a Great Product & Network Effects Platform Company

Born in the Cloud

%
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Apps /incumbents
that evolve
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e 3 0 N
Data-driven
Innovators
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Strategic Implications: Catalysts for Change

Market implications Competitive implications

Being a Great Product & Network Effects Platform Company

Accelerating Growth Through Cloud-Driven Global Services

000 SRR N
Mobile 1st

A
o

t'f‘af«"x

o

Ve .
Apps /incumbents
that evolve
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e 0 N
Data-driven
Innovators
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Strategic Implications: Catalysts for Change

Market implications Competitive implications

Being a Great Product & Network Effects Platform Company

Accelerating Growth Through Cloud-Driven Global Services

Reimagining User Experiences in a Mobile First World

EED10% 1 201 00 1
()

5.
o 2 0 N
) .

b Data-driven

1 Innovators

9 1
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Strategic Implications: Catalysts for Change

Market implications Competitive implications

Being a Great Product & Network Effects Platform Company

Accelerating Growth Through Cloud-Driven Global Services

Reimagining User Experiences in a Mobile First World

Capitalizing on Data to Create Delight & Drive Growth

INTUIT



Proven Track Record: Capitalizing on Change

gy
2y

Wi 4
Era of DOS Era of Windows Era of Web Era of the Cloud

Intuit Founded m QuickBooks
° Online Global
uicken . uickBooks Mobile SnapTax
TurboTax Windows QuickBooks Online Q P

)
! QuickBooks Competitor D 2
Quicken Windows S
_ ’ @
Py QuickBooks Competitor B Competitor E I
:
| 2
Competitor A —
<
[ X ) Io
1980s 1990s 2000s 2010

AEmployees: 150 AEmployees: 4,500 AEmployees: 7,700
ACustomers: 1.3M ACustomers: 5.6M ACustomers: 50M
ARevenue: $33M ARevenue: $1.04B ARevenue: $3.1B

AINTU + 1,400%, NASDAQ + ~500% AINTU - 20%, NASDAQ - 40% AINTU +160%, NASDAQ 90%

INTUIT
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Mission

To I mprove our <cust
|l 1Tves so profoundl
Imagine going back to the old way

Priorities

Metrics



Values
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% We Care and Give Back

Integrity Without Compromise

Deliver

(A
&
[~
i
c
=z wesome

g We are stewards of the future and will do our part to
» make the world a better place. It is our privilege to

X help others and we do it wholeheartedly.

We speak the truth and assume best intent.

We value trust above all else. We hold ourselves and
others accountable to the highest standards

in all we say and do.

o)
2
o"ba'l' ans?

e

O+
Care gng GNE‘}’O

Be
Bold

- Solve BIG customer
problems

- Create a vision that
inspires

- Think beyond what is
accepted as possible

We can see the future in
what we do because we’re
creating it together. We

Be
Passionate

- Personally embrace
and role model change

- Inspire with your
insights and initiative

- Strive to perfect your
craft every day

You're here because of your
unique talents and the fire in
your belly to do something

Be
Decisive

- Choose what we
will and will not do

- Be transparent
with your logic and
judgment

- Be direct and respectful

Have a point of view based
on data, experience, and
instincts. Make the call and

Fast

- Lead with a hypothesis

- Measure and act on
what matters most

- Savor the surprises

We’'re in love with customer
problems more than our
solutions. We walk in our
customers' shoes and

Win
Together

- Deliver exceptional
results so others can
count on you

- Develop yourself and
others to do the best
work of our lives

- Be boundary-less in

our thinking and actions

Small diverse teams drive
our work and 90% of the

decisions are made here.
We accelerate each other

Deliver
Awesome

- Delight our customers
and partners with
experiences they love

- Nail the fundamentals
and sweat the details

- Never stop short of
awesome

We are proud of the products
we deliver because they
inspire the imagination and
exceed expectations. We

own the outcome. Speed
matters, because the greatest
risk is standing still.

meaningful. It shines through
in ways that raises the bar for
all of us. Never stop growing.

constantly seek inspiration
and connect dots that no one
else does. We don't shy away
from the world’s biggest
problems. It takes courage.

create and build our brand in
all the work that carries our
name: Intuit.

in pursuit of our mission.
We break down barriers.
Together, we are one Intuit.

experiment our way to
success. The only failure
is the failure to learn fast.

Metrics




Priorities

Metrics

True North Goals

Deliver Best We Can Be Results in the Current Period for Employees, Customers,
& Shareholders, While Building the Foundation for a Stronger Future

Create an environment where the Delight customers more than rivals in
worl dés top talent <clan do way$htbat inaterimost

work of their lives

Attract ¢t optaledr | dos Grow our active customer bases

AFY 85: Top 10 Best Places to Work QBO Subs. Tax Returns
AF Y13: Top 10 Best Places to Work F Y1&6: 925K - 950K ~69M
F Y1G: ~2M ~77TM

Delightful E2E customer experiences

AF Y18: Net Promoter scores >10 pts
better than best alternatives

AF Y1d: Net Promoter scores >10 pts
better than best alternatives

Create an environment where they can
do the best work of their lives

AF Y18: 85% engage; no group <70%
AF Y1d: 85% engage; no group <80%

Inspire confidence in our long term
growth, leading to a higher stock price

Grow organic revenue double digits,
supplemented by acquisitions

AF Y15: $4.3B - $4.4B
AF Y1d: ~$5.8B

Grow revenue faster than expenses,
generating op. income leverage

AFY 6 15-GNAPEPS: $2.45 - $2.50
AFY 6 1 7 -GNAPrEPS: ~$5.00



SINEURISLESS (——\ Consumer

7 Network
B&the ™, Effect
d “Oﬁlerﬁti'ng \
[ system” |
Behind'Small |

Business

Success

Be the Operating System Behind SMB Success Do the Nationsdé Taxes

Right for Every
Small Business

Get More Get Every
Clients Penny |

Grow The Grow Deserve
Business The Practice 0\5
S
Make Taxes are Done
Manage Manage
Strategy Employees My Firm

&,
More a
Money QO
Client Z&
&

Help Me
Offer More Predict My

Tax Services Finances

Transact
With
Customers

Collaborate
With Clients

Priorities

7

Achieved byé

_ Delivering Awesome Contributions of Others- Using Data
Metrics Product Experiences ANet wor k Effec to Create Delight



Priorities

C  Win online & mobile: grow customers faster than rivals
C Win globally: accelerate speed to localizationi n o-tbcal o r i
C Accel er at e nTa »xaecsss and wilizexotinabdata

C Create unified SMB profile: better insights, solutions & interactions

C Everything as a service: open contribution & extensive re-use

Metrics



Win online
& mobile

ARelative growth
ANew users
A% user growth

ARelative NPS

AProduct
recommendation
score (PRS)

AReviews/ratings
ASocial sentiment

Win globally

ACore QBO in all

focused GEO

ACompliance/features
by country

AAccountant +3
recommendations

Metrics

Accelerate
AfnTaxes

AAccess to data &
06 sforms vs goal

AConsumer
APro

AUtilization of data/
forms vs. goal

AConsumer
APro

Create unified

D GNIR profile

A% QBO with single
identity

A% QBO users with
unified billing

Everything as
a service

A% source code under
shared developer
tools

AWOW scores for
services



sion

Values

True
North
Goals

Strategy

Priorities

Metrics

To i

INTUIT

mprove our customerso6 financi al | i ves so profoundlI
Integrity Without Compromise We Care & Give Back
Be Bold Be Passionate Be Decisive Learn Fast Win Together Deliver Awesome
Employees Customers Shareholders

Create an environment
talent can do the best work of their lives

h eDelight dustoenerswaore ithdnb s
rivals in ways that matter most

Be the Operating System Behind SMB Success D

t o pnspire confidence in our long term
growth, leading to a higher stock price

O the Nat.

onso® Taxes

Delivering Awesome
Product Experiences

Win online
& mobile

ARelative growth
A New users
A % user growth
ARelative NPS
A PRS
A Reviews/ratings
A Social sentiment

ACore QBO in all
f ocused

by country
AAccountant +3

Win globally

A Compliance/features

recommendations

Enabling the Contributions of Others
Effect

-AiNet wor k

Accelerate
NTax e sDoreeroe

AAccess to data & forms vs goal

GE 06 s A Consumer

A Pro

AUtilization of data/ forms vs. goal
A Consumer
A Pro

Create unified

Using Data to
Pl a tCfeate Delghi

Everything as
SMB profile a service

A% QBO with single
identity

A% source code under
shared developer tools

A% QBO users with
unified billing

AWOW scores for services



Looking Ahead

Shifting to cloud

Growing global customers Increasing connected services revenue

Cloud ~2M F Y 6-174 Product [l Connected Services ~$5.8B
45M+ CAGR
QBO Non-US ~100% $4.28
23M
QBO US ~30% 64% 66% 74% 72% 73%
Desktop 700K
— "
15M -~
10M 36% 34% 26% 28% 27%
2013 2014 2015 2016 2017 2013 2014 2015 2016 2017 FY613 FYd614 FYOGL5 FYd16 FYO17
5-Year CAGR
~$5.8B
Revenue ~ 9%
Cloud, Global, $4.2B
Predictable [Op_ e ~10%]
Revenue
Fueling Growth | EPS - 12%)

Non-GAAP EPS  $3.20 ~ $5.00

FY13 FY14 FY15 FY16 FY17

INTUIT




Summary: WeoOve reached
ProjectBold: Jumping the NS Cur:

Now weor

We were here
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Do t he Natl onso Taxes
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Sasan Goodarzi, SVP/GM, Consumer Tax Group 0020800000000
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Context: Big Opportunity

TurboTax Online (through April)

FY'14 Total U.S. visitors
98M

Log-ins
30M

Returns filed
21M

v
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Looking Back: Our Promise & Priorities in FY'14

Innovate at every touch point

Returning New Simple Mobile

Users Filers

Answers

INTUIT



FY'14 U.S. Results: Good Year

Actual Prior Year
IRS Returns 147M +1%

INTUIT



Comparison to Rivals: Good Progress
U.S. Metrics

Online Share Net Promoter Score (NPS)

63

61%

TurboTax Competitor 1 Competitor 2 TurboTax Competitor 1 Competitor 2

. FY'13 . FY'14

INTUIT



FY'14 Canada Results: We Can Do Better

Actual Prior Year
CRA Returns 26M +1%
Do-it-Yourself (DIY
L) 8M +19%

Software Cateqgor

TurboTax Share 60%

Customers 2M +49%

Net Promoter Score (NPS) 59 +7 pts

INTUIT



FY'14 Assessment. Good Start to Multi-Year Journey

Making progress

Alnnovation at every touch point

TT.com: conversion +7pts

acandact

------

829,

INTUIT



FY'14 Assessment: Good Start to Multi-Year Journey

Making progress

Alnnovation at every touch point

Product: conversion +1.3pts

Classic $O

Returning User - - New Simple
Experience -~ B Filer

INTUIT



FY'14 Assessment: Good Start to Multi-Year Journe

Making progress

Alnnovation at every touch point Help: contacts down 24pts;

helpful rates in self help +15 pts

How do | amend my return?|

— X

A single place to access self help,
phone & chat

’ Top Questions
Y avs

FEDERAL TAX DUE

Federal Taxes

[ R VA B T Amending a Tax Return

$E You already filed your tax return, it was accepted by the IRS, and i
now you received additional forms or tax information or you need
CO ntent frO m TU rbOTaX an d a r to correct something. If so, you need to amend the tax return you

already filed. First, be sure the return was accepted by the IRS,

commu nity Of experts and do not change the return you already filed! Amended returns

must be filed on a new form called 1040X.

s Unemployment benefits (on a How to Amend a Return

How do | Know If | Need to Amend

VAL INFO s Home foreclosure or forgivene|
A Answered by TurboTex
s Sccial Security or other retirem

FEDERAL TAXES Did you find this answer helpful? ~ No

« Sale of stocks, mutual funds, o
> Wages & Income

Deductions & Credits s Centract work, occasional werd — Can | e-file an amended return?

. Answered by TurboTax 282
Other Tax Situations « Capital loss carryaver No. The IRS requires amended returns to be mailed; they cannot be e-
filed. For more information, check out this IRS FAQ....

Federal Review e See more examples of

Errer Check

A clear path to | i Ve LhﬁecIFpeé; phone,
L Chat & AnSWerXChange Still need help? We're here

‘Contact Us ~
4‘ BACK

totop

INTUIT



FY'14 Assessment: Good Start to Multi-Year Journey

Making progress

Alnnovation at every touch point

AnYear of youresomatkdnpai gn

ASol i d figo ot

INTUIT



FY'14 Assessment: Good Start to Multi-Year Journey

Making progress

Alnnovation at every touch point

TurboTax share +2 pts

Super Bowl Ad

ASol i d figo ot

INTUIT



FY'14 Assessment: Good Start to Multi-Year Journey

Making progress

Alnnovation at every touch point

Tax complexity line up: better experiences

TT.Com 1 Comp Chart
ASol i d figo ot .

Compare our product

Easy prap. print and afila

deductions

INTUIT



FY'14 Assessment: Good Start to Multi-Year Journey

Making progress

Alnnovation at every touch point

ASol id figo oto mar

ATalent

INTUIT



FY'14 Assessment: Good Start to Multi-Year Journey

Viaking progress

AContinued innovation

Traffic to NEAuth (Starts) down 1 pt

Which TurboTax product is right for you?

Check all boxes below that apply to your life

eeeeeeeeee

INTUIT



FY'14 Assessment: Good Start to Multi-Year Journey

Viaking progress

AContinued innovation

Product Innovation too narrow

Customizing TurboTax based on last year's info...

INTUIT



FY'14 Assessment: Good Start to Multi-Year Journey

Viaking progress

AContinued innovation

Mobile experience

Carrier & 12:25 PM -

Let's Double-Check
Your Info

INTUIT



FY'14 Assessment: Good Start to Multi-Year Journey

Making progress Needs more work

AAssisted category up 6 pts, DIY up 1 AContinued innovation

ADesktop share down 6 pts

(] TurboTax Home & Business 2013 = B
File Edit “iew Tools Preferences  SWindow Help

mT‘:i;bﬂTﬂ)( v Home & Business Tax AC an ad a

TurboTax Help Centre

l Access FAQs, help topics, CRA and MRQ
New and Important Features 5 = 0 documents
Flags Take Me To  Go To Forms Help

Get 1-on-1 Advice &
Answers From a Tax

Expert Now
i TurboTax By Phone or Chat. b
. Help Centre
Access FAQs, help Ask Now

topics, GRA and
MRQ documents.

— See more

Have A Question?

Click the icon to Click the icon to Click the icon to Click the button [ Type your question here..

create a locate and go navigate through to search our

bookmark on any directly to any the tax forms on extensive

page to come page in the your own TurboTax Help @ Top Questions View All >
back to later product Centre

Where | met my wife? train

d ‘ Where do | claim last years accountants
fee? Also can a parent claim more...
Back Continue

I am a senior widower, do | get any
conpensation for not havins a spouse?

O %

INTUIT



FY'14 Assessment: Good Start to Multi-Year Journey

Viaking progress

Alnnovation at every touch point AContinued innovation
ASol id figooto market ACanada
ATalent

INTUIT



FY'14 Priorities: Our Focus Paid Off

Innovate at every touch point

Returning New Simple Mobile Answers
Users Filers

TT.Com
conversion
improvement

Retention Share gain in Mobile Contacts
improvement new simple filers engagement reduction

+7 pts +3 pts +2 pts 3X -24 pts

INTUIT



Multi-Year Goal: ~50% of Nat i

Tax Returns (M)

84M

FYO1l4 FY®18

INTUIT



Strateqgic Objective: Focused on Customer Benefit

Get More Get Every
Clients Penny | Deserve

Taxes are Done

Make More Make My
Money Money
per Client Go Further

Offer More Help Me Predict
Tax Services My Finances

INTUIT



Strateqgic Objective: Focused on Customer Benefit

Help Me Predict
My Finances

INTUIT



External Market Trends

Trend Implications

Changing
Landscape V Low income

Rise of Value _
Consciousness V Latino

All Things V Self Employed
Mobile

Meaningful V Mobile

Connections

O
W e

New Political V Done for me

Arena

INTUIT



Well Positioned: #1 in Growing Categories

Total individual returns CAGR Intuit leads in
U.S./Canada (M) FY'10-FY'14 growth categories
173
#1 Position
P — 1% -
ros A26M returns
A33% share of returns
Stores 20 Flat
#1 Position
Soft - 2% =)
orware 64 A40M returns
A62% share of returns

Manual [ 000 B3

FY'14

INTUIT



Software: Churn Creates an Opportunity

= ﬁ
o
|

100 A

50 -

U.S. Individual Tax Returns (M)

143

34%

FYOo1l1l

145

35%

FYo1l2

145

36%

FYO13

F Y O Hcdt

8M Customer
Churn between
S/W and Assisted

I Pro/Tax Store
[ ] Software
2 Manual

INTUIT



Reminder: Big Opportunity

Customer Contacts TurboTax Online (through April) FY'14 Results
~290M 3M FY'14 Total U.S. visitors
Assisted 98M +15%
Contacts
+10%
185M
Point of et o
: eturns ftie
Need Clicks 21M +14%
100M
Self Help -T%
Views

INTUIT



Make tax prep obsolete

Priorities ' : '
6B:-hrs
saved accurate returns

Metrics




Taxes are done

2N . .
Q} Responsive experience
® No work, no effort

' No risk, no doubts

Strategy

More money

Q Every penny when | need it

_.|| Make it go further

55 Help me predict

ﬂﬂﬂlﬂll;
|2

RACEMNL
lﬂldﬂllﬂl
g
A g L
L [T

Unleash the network
@ Wisdom of data

% Meaningful connections

n Social m Careers 6 Financial



True North Goals

FY'15 & 6 1Goals: sustained success over 3-year period

Deliver Best We Can Be Results in the Current Period for Employees, Customers, & Shareholders,

Create an environnese
top talent can do the best
work of their lives

At tract stopwlenwor | do
AFY'15: Top 10 Best Places to Work
AFY'17: Top 10 Best Places to Work

Create an environment where they can
do the best work of their lives
AFY'15: 85% engage; no group < 80%
AFY'17: 85% engage; no group < 80%

While Building the Foundation for a Stronger Future

N

Delight customers more than rivals
in ways that matter most

Deliver the customer benefit
A Taxes are Done
A More Money

Take more share than ever imagined because
customers love us (U.S. metrics)

DIY Category  TT Share
A FY'15: 58M, +4% 62%, +1 pt
A FY'17: ~64M, +5% ~65%, +1-2 pts/yr

Grow our customers (U.S. metrics)

Returns Customers
A FY'15: 37M, +2M grow faster than rev
A FY'17: ~42M, +7M grow faster than rev

Delightful end-to-end customer experience
A NPS: 10 pts better than alternatives

Shareholder

Inspire confidence in our long term
growth, leading to a higher stock price

Revenue
A FY'15:;
A FY'17:

$1,750 - $1,775M (5 - 7%)
Reflected in Intuit outlook




Priorities

Taxes are done: Taxes are done: enable no
access to all data risk, no effort experience

ion

Ace the end-to-end Win ACA Deliver more money
experience

S3

6€65596€ IH

Priorities

Metrics



Priorities

Metrics

Priorities

Taxes are done: enable no
risk, no effort experience
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Demo In Progress




Metrics

Taxes are done:
access to all data

AForm coverage

AConversion rate

AUsage percentage (if av‘ailabll,

Taxes are done: enable no
risk, no effort experience

APercent of customers on new engine
i APdicent of somteh) coverage on new engine

Ace the end-to-end Win ACA

experience

Aconversion ATask completion
ANPS relative to alternatives A1095 conversion
ARetention AUninsured conversion

Deliver more money

APercent of Intuit customers getting
more money




6 Billion hrs saved £ ; ' s’ ‘ $350B Refunds delivered

Vision

Employees Customers Shareholders
ATop 10 best places to work ABenefit: é ;\"Aa x edene ar e A5-10% long-term revenue growth
ononey
AEngagement > 85%, no group <80%
) A Unit growth > rivals
ADelight A Return growth > rivals
A NPS > rivals
True
North S é ge;tegory g[ﬂ\;\’th.> |I'ivals
Goals ar e gr ow ri va S}
Taxes are done m More money swicsms  Unleash the network
E o y f
; B 1o
@T}‘ Responsive experience Q Every penny when | need it @ Wisdom of data
® No work, no effort _,|| Make it go further 4 Meaningful connections
. No risk, no doubts 53 Help me predict n Social [fj] Careers Q Financials
Strategy
Access to No risk, no effort Ace the E2E Win ACA Launch more Use data to reduce Discovery &
all Data Experiences Experience money product cycle time of exploration
.. decisions
Priorities
A Forms coverage A Tax Knowledge A Traffic to NEAuth A Compliance A V1 launch A # of data marts A Succession
A Customer ST ({0 A NEAuth to complete screen conversion A# & $ per eligible A Data quality metrics
in Production -
usage A ACA attrition customer

A Speed of decisions

Metrics



How We Plan to Grow: 84M Intuit Tax Returns

Tax Returns (M)

11
—
IRS/CRA DIY category Share within
grows 1% grows from DIY & Pro
annually 37% to 43% grows 5 pts
Ret ulRSI/RA Category Share within
Category

FY018

Ret ur n:¢

INTUIT



FY'15 Outlook

IRS Return Growth

Category Growth

Share Growth

Revenue Growth

Success is customers growing faster than revenue

INTUIT
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ProTax Group .
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CeCe Morken, SVP/GM ProTax Group esilseeeee0
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FY0O1l4 Resul

Total US/Canada Tax Returns

Total Pro Segment Tax Returns

Intuit Pro Return Share

Returns

Revenue

Z
U

Actual

173M

81M

33%

26M

52

$422M

t s I« 2ZA=Go o d

Prior Year

+1%

Flat
+1 pt.
+4%

+2 pts.

+4%

INTUIT



FY0O1l4 Assessment: Good

Making progress

ABold Strategy Defined and Launched g new offerings in market for tax season

K ol
* (n-' e . = A e

,,,,,,,,,,,,,,,

& and ne w% Pay It
. Forward
business models

INTUIT



FY0O1l4 Assessment: Good °

Making progress

ABold Strategy Defined and Launched Expanded capability for
NnNAwesome Product

ASignificant Talent Acquisition/Growth

INTUIT



FY0O1l4 Assessment: Good

Making progress

ABold Strategy Defined and Launched Expanding Market

ASignificant Talent Acquisition/Growth

N
AGaining Share in an Expanding Market @ @

INTUIT



FY0O1l4 Assessment: Good

ACustomer Growth
We mlssed the underserved of the market

AFocus on Price

-
-
Product, Price & Focus i

INTUIT



FY0O1l4 Assessment: Good

ACustomer Growth

Too much of our growth
has been price driven AFocus on Price

INTUIT



FY0O1l4 Assessment: Good

Viaking progress

ABold Strategy Defined and Launched ACustomer Growth

ASignificant Talent Acquisition/Growth AFocus on Price

AGaining Share in an Expanding Market

INTUIT



Leading Share Today With Growth Opportunities

U.S. and Canada Intuit Pro Share I*I —

Pro Software Customer Share

486K 490K
Total Accts Total Accts

All All
Others Others
75% 75%

25%
USAT 25%

Intuit Intuit
V) [0)
25% 25% Canadai 22%

FYOd13 FYOo1l4

Share of Individual Returns

173M

81M
Pro
Returns

Tax
Stores

Manual

81M

26M

Intuit

Others

33%
USA T 31%
Canada’i 41%

$1.6B Market Spend Today on Professional Tax Software

Source: Intuit operational results and estimates, IRS and CRA reports.

INTUIT



Market Opportunity: New Adjacencies

Traditional Professional Tax Segment Expanded Segment
| Total ProTax 1:
Data Collaboration | Segment |
e-signature $100M : $2.68 |
$400M ]
e- Payments
me [

repaer | TowProTax |

Payments | Segment

$300M | sieB |

Tax Software e G rO\Nth- —
$1.38 Opportunity

Intuit Revenue Share
26%

7.

Increasing the market spend to $2.6B

All estimates are internal Intuit estimates

INTUIT



Macro Trends Play To Our Strengths

P i . Implications
e Tar o 2®%. Increased

Y Complexity

\/ Be the experts on changing regulations

Time is
Precious ) )
V Solve for accountants and their clients

Cash
Strapped \/ Increase focus on the value segment

Value

Segment V Expanded market opportunity

Growing

Technology

Adoption

INTUIT



Vision

Get More
Clients

Taxes are Done

)
%
L
(]
Make More c?'o,
Money ©
per Client O
()
%
Ky

Offer More
Tax Services

Metrics



Save accts. and clients time & money:
FY®&1 30% 30% $10/rtn  $250/rtn
FYO&:1770% 70% $25/rtn  $500/rtn
D4 b,
Delightful E2E customer experiences

ANet Promoter scores >10 pts. better than best alternatives

Create an e ncein our long term
top talent can do the best ways growth, leading to a higher stock price
work of their lives

Attract t hoptaledr | dos Save accts. a

FY'15: Top 10 Best Places to Work in Access
ProTax locations

money: Grow organic revenue double digits,
Acct. § Client $ supplemented by acquisitions

F Y 6:B5Z5M-$280M

. 0,
FY'17: Top 10 Best Places to Work in PTG Fre S0 o $10/n  $250/rtn el o oo
locations FYG6:1770% 70% $25/rtn  $500/rtn
No regrettable losses Delightful End-toEnd customer experiences

Mobility: >50% Leadership / Expert

. . . >
Contributor roles and above filled internally Net Promoter scores >10 pts better than

best alternatives

Create an environment where they can do Grow customers &returns faster than rivals:
the best work of their lives

FY'15: 85% engage; no group <70
FY'17: 85% engage; no group <80%

Customers Online Returns*
FY®&1 121K 9K 27TM
FYo6:17128K 22K 29M

*Does not include ~3M Business returns




Strategy

Save Time Grow My Practice

J

— i

Create the A Connect households & experts

Collaboration Platform
A Effortless data collection & entry

Win Online & Mobile A Awesome everyday experiences
Al nnovative payment solutions

Disrupt Business _
Models A Global Ready Services




ion

Priorities

Metrics

Priorities

GET DATA SHARE DATA

B8 e
—
A
"ﬁ‘
MY DATA ?
Parties

Connect HouseholdstoEx pert s: é Effortless Data Collection &Ent r y é Effortless Data Collection & Ent r y é
movingi n person to fAonl i rDigial Shoebox Books to Tax
AClient: Save Time & Money AcCollect and share data in less than 30 min. Acut Data Collection by 50%

APro: Save Time and Grow My Practice

Bfivery of
0 T/'erings to

. S Byt Personalized Offering Experiences
== R ST T (T I T
= i i

Strengthening Relationships %
Between Pro'sand their Clients E\l T‘ﬁ TR
Tax Ecosystem
Tax Pros Clients

multiple
TaxReturns | 20, 99| ®8 . & d
prwmm e [ [PPSR , geog’raphles
O Debit Card O No Check Cashing
By Type § inprogess Q Low Cost Refund Transfers Q Instant Cash
Q Cash Up Front Q Stretch Your Dollars
Awesomeonline experi encesé Innovative Payment Solutions Gl obal Ready Servi ces:eé
First Use & Everyday A20% more money for pros AA single web app can render multiple
AKnow what to do in less than 3 seconds A10% more for their clients

experiences across geographies



Personal Pro

GET DATA | SHARE DATA
MEDICAL D
PROVIDER DT‘SRS
e
= "&.‘
MY DATA A
3rd ;Irﬁ.uﬁ_ ‘a
Parties
Connect HouseholdstoEx per t sf. é Effortless Data Collection &Ent r y é Effortless Data Collection & Ent r y é
movingi n person to fAdgnl i rDiglal Shoebox Books to Tax
AClient: Save Time & Money AcCollect and share data in less than 30 min. Acut Data Collection by 50%

APro: Save Time and Grow My Practice

</ payit Personalized Offering Experiences
O s 2 (1 1 I I
%‘ 1

Tax Ecosystem
Tax Pros Clients
Debit Card O No Check Cashing

Low Cost Refund Transfers Q Instant Cash
Cash Up Front Q Stretch Your Dollars

1040
Tax Fleturns 99 ‘I‘;Ts'?&'ﬁﬂl‘ i é&zng"m ? u

2018

By Type

ooo

Awesomeonline experi encesé Innovative Payment Solutions Gl obal Ready
First Use & Everyday A20% more money for pros

AKnow what to do in less than 3 seconds A10% more for their clients

Servicesé

AA single web app can render multiple
experiences across geographies



Personal Pro

Find a Pro and get a quote
i n I ess than 5

A 77 Net Promoter Score
A 10 PT Conversion Gain
A 40% More Pros Signed

A was very impressed é t h
process was easy, fast and
much | ess expe

Johan Johansson
Tax Payer
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Demo In Progress




Connect HouseholdstoEx per t s

movingi n person to

AClient: Save Time & Money
APro: Save Time and Grow My Practice

i o

Tax Returns | 100 99

1085 5 na 9
RSP COFPORATEN
2012 1

By Type

i

Digital Shoebox

GET DATA

SHARE DATA

MEDICAL D;
PROVIDER!

DOCTORS
P=3 LOAN OFFICERS

29,
P AN
= oo
- MY DATA ;a
3rd wItﬁ.uﬁ_

Parties

Effortless Data Collection & Ent r y
i rDégial Shoebox

ACollect and share data in less than 30 min.

A
| &

Awesomeonline experi encesé

First Use & Everyday

AKnow what to do in less than 3 seconds

2 Pay It
j *\ Forward g
9 % \ (M il

Tax Pros Clients

Debit Card
Low Cost Refund Transfers
Cash Up Front

O No Check Cashing
Q Instant Cash
Q Stretch Your Dollars

ooo

Innovative Payment Solutions

A20% more money for pros
A10% more for their clients

Efforiless Data Coliection & Ent r y é

Books to Tax
Acut Data Collection by 50%

Personalized Offering Experiences

Tax Ecosystem

Gl obal

Ready

AA single web app can render multiple
experiences across geographies

Ser vi

Ces¢



Digital Shoebox

InfuIt

Shoebox BETA @ Feedback? Comments? Welcome, Wiliam |v @

PROGRESS Collect and share data in
| ess than 30 m

"\ Smith & Hobbs Accounting Here, you'll see your progress Here, you'll see your progress A 48% Accepted Beta Invite
on answering my questions. on providing files | need. A 23% Invited Clients
A 50% Clients Signed Up

|
| Contact me

[N

Hi, William!
Let’s get started.

Here are the ClLJESTiEJr'lS | have w .
AThi

for you and documents | need S IS S O mu
from you this year, | know exactly what my

accountant wantso
Once you've completed as

what you have to complete
your return, Tax Payer
JT—
Tax Season 15




Books to Tax

GET DATA | SHARE DATA
MEDICAL D
PROVIDER DT‘SRS
e
= "&.‘
MY DATA A
3rd ;Irﬁ.uﬁ_ ‘a
Parties
Connect HouseholdstoEx pert s: é Effortless Data Collection &Ent r y é Effortless Data Collection & Ent r y 4
movingi n person to fAonl i rDigial Shoebox Books to Tax
AClient: Save Time & Money AcCollect and share data in less than 30 min. Acut Data Collection by 50%

APro: Save Time and Grow My Practice

</ payit Personalized Offering Experiences
O s 2 (1 1 I I
%‘ 1

Tax Ecosystem
Tax Pros Clients
Debit Card O No Check Cashing

Low Cost Refund Transfers Q Instant Cash
Cash Up Front Q Stretch Your Dollars

1040
Tax Fleturns 99 ‘I‘;Ts'?&'ﬁﬂl‘ i é&zng"m ? u

2018

By Type

ooo

Awesomeonline experi encesé Innovative Payment Solutions Gl obal Ready
First Use & Everyday A20% more money for pros

AKnow what to do in less than 3 seconds A10% more for their clients

Servicesé

AA single web app can render multiple
experiences across geographies



Books to Tax

N Tax Form 11208 (2013) U.S. Income Tax Return for an S Corporation Cut data entry by 50%...
appings ;
Tax Form S Corporation
) DESCRIPTION ‘1’ B U A 115K QBO Accountants
Book balances 1/ B accounts mapped = B
A 60% reduced data entry
ACCOUNT TYPE BALANCE  TAXINPUT FIELD AT zethy i . .
A In Product Discovery in both
0 You've mapped Opening Balance Equity to Gross receipts or sales Retums and allowances QBA and Tax
Sarvices Income 1,042.00 & Grass prefit. Subtract line 2 fram line 16
Billable Expense Income  Income 3,833.33 % Balance. Subract ling 1h from line 1a
&
Undeposited Funds Other Currant Asset 402.00 % Total income (loss). Add lines 3 thicugh 5
Accounts Recelvable (A...  Accourts Recelvable 640,00 4+ Cost of goots sald ﬁ B 00 k S t 0 T a x
Gash onhand ank eesr : Net unreaiized builtn gain reduced by et recognized entry and review by a third to
buktin gan from por yeer a half on a 2 hour process per

returno

The amount of principal reduction

Enter the accumulated eamings and profits of the
corporation at the end of the tax year

Jerry David
Liabilities Tax Accountant

Tax Season 15

Expenses from other rental activities (attach
statement)




Intuit Tax Online

GET DATA | SHARE DATA
MEDICAL D
PROVIDER DT‘SRS
e
= "&.‘
MY DATA A
3rd ;Irﬁ.uﬁ_ ‘a
Parties
Connect HouseholdstoEx pert s: é Effortless Data Collection &Ent r y é Effortless Data Collection & Ent r y é
movingi n person to fAonl i rDigial Shoebox Books to Tax
AClient: Save Time & Money AcCollect and share data in less than 30 min. Acut Data Collection by 50%

APro: Save Time and Grow My Practice

</ payit Personalized Offering Experiences
O s 2 (1 1 I I
%‘ 1

Tax Ecosystem
Tax Pros Clients
Debit Card O No Check Cashing

Low Cost Refund Transfers Q Instant Cash
Cash Up Front Q Stretch Your Dollars

1040
Tax Fleturns 99 ‘I‘;Ts'?&'ﬁﬂl‘ i é&zng"m ? u

2018

By Type

ooo

Awesomeonline experi encesé Innovative Payment Solutions Gl obal Ready
First Use & Everyday A20% more money for pros

AKnow what to do in less than 3 seconds A10% more for their clients

Servicesé

AA single web app can render multiple
experiences across geographies

Launched




INTUIT Tax Online

Tax Retums Tax Returns 2014 v By Return Type ~
1040 o 1065
INDIVIDUAL R PARTNERSHIP
2 E-Flie Rejected 4 E-File Rejected
70  In Progress 26  InProgress
18  E-File Transmitted 9  E-File Transmitted
8 E-File Accepted 5 E-File Accepted

1040 Individual v

0

Intuit Tax Online

Linus & Hurley Tax Partners, LP 3¢ ©

1120 17 11208 9 1141
CORPORATE S-CORPORATE ESTATES & T
1 E-File Rejected
12  In Progress 6 In Progress 9 InPr >

3 E-File Transmitted 2 E-File Transmitted

2 E-File Accepted

New Return

CLIENT NAME ~ RETURN NAME PROGRESS CUSTOM STATUS E-SIGNATURE STATUS ACTIONS

Austin, Kate Austin, Kate In progress v Request signature Open Return v
Ford, James Ford, James In progress v Request signature Open Return v
Jarad, Sidney Jarad, Sidney In progress v Request signature Open Return v
Jared, Sidney Jared, Sidney In progress v Request signature Open Retun v
Kim, Somee Kim, Somee In progress v Request signature Open Return v
Locke, Jonathan Locke, Jonathan In progress v Request signature Open Return v
Pace, Charles Pace, Charles In progress v Request signature Open Return v
Sheperd, Jack Sheperd, Jack In progress v Request signature Open Return v

ravious 1-20 of 20 Next Last >

Know what to do in 3

seconds or | ess

A 1stuse guidance delivered
25% higher conversion
Access to data delivered
100% accurate status in
seconds

AThis gli
glance at what is going on
with all of my tax returns.

vV esS me

This i s PERFEC

Aaron Anderson
Tax Accountant




Innovative Payments

GET DATA

SHARE DATA

MEDICAL D;
PROVIDER!

. £8e
=0
P AN
= &
> MY DATA ;a
3rd wItﬁ.uﬁ_

Parties

Effortless Data Collection & Ent r y é
i rDégial Shoebox

ACollect and share data in less than 30 min.

Connect HouseholdstoEx per t s: é
movingi n person to Aonl

AClient: Save Time & Money
APro: Save Time and Grow My Practice

2 Pay It
j *\ Forward g
i® % \ {554 ] il

TaxReturns | B0, 99 ™0 5 MB.. 7 W Tax Pros Clients
e o ) O Debit Card O No Check Cashing
By Type 5 npoges 4 inprogess O Low Cost Refund Transfers O Instant Cash

14 =i ansmited Q Cash Up Front Q Stretch Your Dollars

Awesomeonline experi enceslp
First Use & Everyday

AKnow what to do in less than 3 seconds

Innovative Payment Solutions

A20% more money for pros
A10% more for their clients

Effortless Data Collection & Ent r y é

Books to Tax
Acut Data Collection by 50%

Personalized Offering Experiences

Tax Ecosystem

Gl obal

Ready

AA single web app can render multiple
experiences across geographies

Launched

Ser vi

Ces¢



Innovative Payments

More money for Pros and their
clientsé

e-Payments

A Integrated e- Invoicing
A Electronic Payments
A AMEX Serve Partnership

Convenience :
A low priced card

Payments A free option
e-Invoicing A no ATM fees
A no re-load fees
Integrated e-signature
Low cost convenience
payments
" Lowest Fee
e-Signature ~ Cards

Tax Season 15




Priorities

ion
GET DATA | SHARE DATA
B8 e
—
A
"ﬁ‘
MY DATA ?
Parties
Connect HouseholdstoEx pert s: é Effortless Data Collection &Ent r y é Effortless Data Collection & Ent r y é
movingi n person to fAonl i rDigial Shoebox Books to Tax
AClient: Save Time & Money AcCollect and share data in less than 30 min. Acut Data Collection by 50%

APro: Save Time and Grow My Practice

Bfivery of
0 T/'erings to

. S Byt Personalized Offering Experiences
== R ST T (T I T
= i i

Strengthening Relationships %
Between Pro'sand their Clients E\l T‘ﬁ TR
Tax Ecosystem
Tax Pros Clients

multiple

TaxReturns | 20, 99| ®8 . & d

an o] | B ssersons ; geog’raphles
O Debit Card O No Check Cashing

By Type 5 npoges QO Low Cost Refund Transfers QO Instant Cash
Q Cash Up Front Q Stretch Your Dollars

Priorities Awesomeonline experi encesé Innovative Payment Solutions Gl obal Ready Service
First Use & Everyday A20% more money for pros AA single web app can render multiple
AKnow what to do in less than 3 seconds A10% more for their clients experiences across geographies

Metrics




FY'15 Outlook

Customers

Returns

Return Share

Growing customers and returns faster

INTUIT



0 account a

ion
Employees Customers Shareholders
Create an environment wvelghtestdmerse monedhan d Olisspire copfidence in our long term
-Il\-lr(;‘r?h talent can do the best work of their lives rivals in ways that matter most  growth, leading to a higher stock price
Goals
Save Time Grow My Practice
Create the Win Online & Mobile Disrupt Business
Collaboration Platform Globally Models
Strategy
Effortless data Connect Awesome online / Global ready More money for
collection & entry experts with mobile experiences services accountants & clients
Priorities households
A % Data access A Traffic volume to goal A Traffic volume to goal A Services delivered TKE A # Of new customers
A % Accuracy A % Document upload A % Traffic to trial A Services adopted TKE A # Of existing adopting
A % Utilization A % Upload to paid A % Trial to pay A NPS for services A % Cards adopted
A Accountant NPS A PRS delivered A PRS
A Client NPS A Reviews/rating A % Referrals
Metrics A % Referral
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INTUIT

Be the Operating System
Behind Small Business Success T

55000080 5000000
Dan Wernikoff, SVP/GM, Small Business Group fff:::::.'::::::::OOOOO:‘
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Awesome Product

Experience

Wh at We

Sal

One Ecosystem

Multiple Solutions

d

L ast

Win worldwide
w/ Accountants

(x) Jon's Landscape

$15,065.00

oanIam2 144
Wik UPE Hat 30
o DEZMGETED DRVOR0N
A A000 onnReone
My Rep
Mads Diata

$2,583 ® $180398 Payrol wn
» -
SPENT LAST 30 DAYS | 3796 Suppbes CILANTITY AT AMCLIT
$47212Gas & Fu
] 275.00 275,007
B $91.02 Meals
8 $4225 Everything Eise 3 50,00 150,00

Profit & Loss

$4.957

1819 2,0

I I I g

4 70.00 280,00

L&qumv ! .‘w ‘WT
700 60

§-T1.00

$18.20

= o RN bSO iy
Accountant Center o Lorern Ipsum
Messaging
# rnas Powt
Sand 3 mesnage
J Mtash Bhirat
m‘-""m'“-“m"r“ﬂ Regort and Tool Detauits
updated the imoice to incude veron Pon » e
thee @xtra misberial | hae 1o Lant More - 1T gy {5 Accrus -
Durchase
Bocks Not Cosad -
e May 14, 2013
Youl aaid What i the axtra 20 Cone Bocks VESTEROAY
chargs in the imaosce for?
-0 A S AACaw
] ST Ve G
n Stat 1 s
You wewed s inveoe - " 1) T BMMNCE ©
1930 Al Tk Mrrata
11:70 AL 1} P ) Gt w41 .
Tach Cracst Uneae 1203 12900 400.00 sccrem garr
January 10, 2013 =~ Crane Vs 278720 20.508.000.55 BING0Z @) dnbns Loves it
WEDNESDAY 208 b $300.20
e ipsum Dokor St A L 303,000, %0 03 32,000,400 13
You viewsd Pl ifeoeil
" g S Aret E3t BV3t20 125 ATES0002 12 345.878,900.70
You sent an attachment
& Al Accountant Tips
& Pa— i -
e By e Ml
Diae g - - St Sappert B 5¥3- 200

INTUIT




Making progress

Success

A Harmony & QBO Growth

@b QuickBooks
n Home

¢ Cooking With Harmony

Income

$229,73

Expenses

Profit and Loss

e

Private mode

$229,209

$0

PAID LAST 30 DAYS

Last30 days v

Last30days v

orr

Cooking With Harmony

Bank accounts

Amex Cord

PayPal Account...

Chase Bank

Connect another account

Activities Al

¢ August 19, 2014

TODAY

Payro Chack: $1.426 44 53cec for Al

Hood

Payrod Chack: $4.118.85 ad
Titovich

Payrot Check: $1,597.00 added fo

Kassgaarg

Payrolt Check: $1.47951
#0ed for Amanda Linden

Payrol Check: $512.20 a3ded for Avi Golsn

o July 23,2014

INTUIT



Success é

Making progress

A Harmony & QBO Growth

A Global Focus

INTUIT



Suc

Making progress

A Harmony & QBO Growth
A Global Focus

A QBO Ecosystem Attach

30% -

25% ~

20% ~

15% A

10% -

5% -

0% -

€ S

S

QBO New User Attach Rates

® Payroll m Payments 27%

2011

2012

19%

2013 2014

INTUIT



Success é

Making progress

A Harmony & QBO Growth

QBO Accountants

140 - In (000s)

A Global Focus
96

A QBO Ecosystem Attach

Q214 Q314

INTUIT



é Opportunities to Improve

Needs more work

QUiTCkBOOkS'

Pro

My bus| up &running

INTUIT



é Opportunities to Improve

A Desktop & Payments Results

QBO US Total Subscribers
+32%

700

2012 2013

INTUIT



e Opportunities to

A Desktop & Payments Results
3'd Party Developer Attach Rates

A US Growth, Non-Consumption

—) A 3 Party App Attach

INTUIT



QuickBooks Online Accountant

A Company Clients Vendors

Accountant Genter
~

ﬁ Accountant Center

Chart of Accounts

# - Only available in QuickBooks Online Accountant

Employees Banking

Journal Entry  Reconcile

Reports

Set Closing Date

Cluster-30 Prod US Plus

New Window

Profit & Loss.

Opportun

App Center

Your Account ~ | Help

More ~

Support Documentation

infuit. ©

Feedback «

Add Content to Page.

% Accountant Tools

Dates: [Gustom

Account Balances
% Reclassify Transactions
= Journal Entry

# Adjusting Journal Entries:

= Balance Sheet

= Profitand Loss

% Balance Sheet Gomparison
# Profit & Loss Comparison
# Adjusted Trial Balance

* Chartof Accounts
= Memorized Reports

> [01012011 + w0 [12@12012 ~ Basis: [Accrual  ~
Banking & Reconciliation
% Reconcile

= Reconciliation Reporis

# VoidedDeleted Transactions
* Registers

= Online Banking

= Gheck Detail

= Deposit Detail

Accounts Recelvable
= AR Aging Summary Report
* Write Off Invoices
= Collections Report
Sales Tax
= Sales Tax Preferences

Accounts Payable
= Prepare 1098-MISC Forms
* Unpaid Bills Report

Miscellaneous.
# New Window

= Activity Log

* SetClosing Date
Preferences
ProAdvisor Program
Acsountant Resources

% Reconciliation Messages and Tasks © Add New x
Account Name Reconciled As Of Reconciled Balance Current Balance ShOW | AllMessages and Tasks | Show notifications for 5 latest alerts in the future
Bank of America - Checking 10/18/2012 28000 127.36 Type  From item Date
Checking for Payroll 05/1012012 120,00 12000 =] QBO  Welcome to QuickBooks Online on 5511
Wells Fargo 05/10/2012 - Not Complete 204957 Chrome! Leam more hare...

Bank of America - Savings 12023 =) QBO  Message. 10712
Petty Cash 9031 [ QBO  Transactions were automatically created. 62112
Credit Card HBT 0.00 = QBO  Heads up for Chrome users. 3wz
[m} QBO  Welcome to QuickBooks Online on 55111
Chrome! Learn more here...
[ # Accountant Preferences x } [#) QBO  Depositundeposited payments. 10712
‘ Iy to all Q. that you can access from ‘ (@ QBO  Assign account numbers, ansn2
= PR ot m i b i Aen

Needs more work

A Desktop & Payments Results

A US Growth, Non-Consumption

A 3 Party App Attach

INTUIT



Strong Results, With Opportunities for Improvement

FY14 Actual YOY

User Growth

QB Paying Base 2,133K +6%
QBO Experience

New User Net Promoter f

Harmony Migrator Net Promoter . 2

Conversion Rate 31% +5 pts
QBO Ecosystem

Payroll Penetration 19% +3 pts

Payments Penetration 2% +2 pts
SBG Revenue $2.25B +10%

INTUIT



Our Worldwide Online & Mobile Leadership

based on customer data reported through Aug 2014

/05,000 115,000 350,000 $6.6B 91,000

QBO Paid QBO Online Online & Mobile Active Mobile
Subscribers Accountants Payroll Subs Charge Volume QBO Users

—0— B O B
32M 100M $1.5T 1M

New Customers Created Invoices from Commerce managed New employees
served by QBO within QBO through QBO managed within QBO

INTUIT



Three Opportunities in the US

Hel p our (and our

migrate to the cloud
~5M Desktop Switchers

Make the product more accessible
~12M Competitive Alternatives ~12M Self Employed through amaZ”’]g f|rSt use

Create content and solutions specifically
for self employed businesses

INTUIT



US Online Opportunity Is Expanding

~5M Desktop Switchers

~12M Competitive Alternatives

~12M Self Employed

United States Addressable Market

Small Businesses

Total QBO Penetration Total QBO Penetration
29M 600K 2% 2M 103K 5%

Key Problem #of SMBs  Total Spend SBG Spend

Accounting (Small Business) 14M $9B

Accounting (Self Employed) 15M $4B

Accept Payments 29M $13B

Manage Payroll 6M $5B

Total 29M $31B $2.3B

INTUIT



A Substantial Global Opportunity

Worldwide Addressable Market

Small Business Accountants

Country Market Penetration Market?! QBO? Penetration

us 29M 600K ‘ 2% 2M 103K 5%
Canada >3M 30K ‘ 1% 240K 5K 2%
Canada
UK 5M 17K ‘ 0% 250K 3K 1%
India 15M 14K ‘ 0% 2-3M 2K 0%
Australia 2M 7K ‘ 0% 180K 2K 0%
France 4M New Market 0% 139K New Market 0%
ROW 105M 16K ‘ 0% -- -- 0%
Total 163M 683K ‘ 0-1% 5M 115K 2%
Rest of World

1. Total number of accounting professionals (accountants, bookkeepers)
2. Number of QBO accountants with 1+ clients

INTUIT



Vision

The operating system behind small business success

Simple and Open & Multi Platform Made by and for
Integrated One Cloud EVERY Business
(every Smay 5 PC/Mac Mobile
?
Practice!
Global BI’OﬁI’S
Manage! Manage!
Employees! My Firm! I 705,152
Use QuickBooks Worldwide
s o, | 36,872
Intuit Apps Oth.ef.AEPS Are Businesses Just Like Yours
5@ - I 9,982
Are Located Right Near By

Metrics In‘i'u I'i'



Grow The Grow The
Business Practice

\YEQETe[

Employees

Transact withjj Collaborau.
Customers Jwith Clients

Core Accounting

AAccounting
AEasy migration, data import
AMloney in/out
ABank Reconciliation
AReporting
ABrowser and Mobile OS Access
Alocalization & Tax Compliance

APayroll (Intuit or Partner)
APayments (Intuit or Partner)

AHelp / Support

AAccountants Collaboration & Tools
ADeveloper Critical Service & APIs

INTUIT



Business Management

ot EVeY Smay g AGrow the Business
AFinancing
AOnline Marketing
e AManage Employees
ABenefits
ATime tracking
Employees AWorkers Comp
ATransact with Customers
Transact with Alnvoice Commerce
Customers AE-Commerce
ACRM/SFA
APoint of Sale
AScheduling

INTUIT



Accountant Solutions

¢o° Every Smayy 8y,

Grow The Grow The
Business Practice

\YEQETe[
Employees

ransactwithg Collaborate
customers i with Clients

ACollaborate with Clients
AClient setup templates
AClient hub & alerts
AStatutory reporting
ADocument collaboration

AManage My Firm
AFirm Dashboard
ACollaboration with staff
AEngagement tracking
AJob costing & Practice reports
AGrow the Practice
ABooks to tax
AAccountant Directory
AClient referrals

INTUIT



Developer Contribution

S ACritical Services
ADeveloper Platform

AAPIs

ADeveloper Experience

ADeveloper help

ADev & App marketing
AUser Contribution

Al ocalization

AFirst Use

AVertical Customization

AHelp

INTUIT



Building Momentum - Apps

€ Over 300 appg egr at ed

INTUIT
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Simplified the Organization

One Worldwide Small Business Group

ProAdvisor

Demandforce
Program

A QuickBooks ecosystem is the focus

A One worldwide organization

A Integrated accountant experience

A Integrated developer experience

& Better integration with Professional Tax Group

Employee QuickBooks
Solutions Accountant

9segyoIn0

Payment Intuit Tax
Solutions Online

INTUIT
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Metrics

True North Goals

Deliver Best We Can Be Results in the Current Period for Employees, Customers,
& Shareholders, While Building the Foundation for a Stronger Future

Create an environme
top talent can do the best work of their lives

EYO615

A 85% engagement, no group <70%
A Mobility 50% LEC + filled internally
A No regrettable losses

A Attract the best talent

FEYG617

A 85% engagement, no group <70%
A Mobility 50% LEC + filled internally
A No regrettable losses

A Attract the best talent

n

Welight cestoindnsenorey than tivadlHirs

ways that matter most

FYb615

A QBO Active Base

A QBO Accountant Base Growth
A QBO New User NP vs. Comp

EYo1v

A QBO Active Base

A QBO Acct Base Growth

A QBO New User NP vs. Comp

925K-950K
14%
+10 pts

~2M
7%
+10 pts

Shareholder

Inspire confidence in our long term growth,
leading to a higher stock price

EY615

A SBG Revenue Growth -6% to -3%

FYb17
A Reflected in Intuit outlook

INTUIT




True North Goals

Deliver Best We Can Be Results in the Current Period for Employees, Customers,
& Shareholders, While Building the Foundation for a Stronger Future

Shareholders

Platform Mix & Unit Economics
Customer Growth During the Shift

Metrics

INTUIT



Mix Shift Accelerating

New user mix by platform

31% 31% 30% 3%

69% 69% 70% e

Q113 Q213 Q313 Q413

m QB Desktop

40% [ 409 1 1/
55%

60% [ 60% [l -
45%

Q114 Q214 Q314 Q414

® QB Online

Customer growth will come from the cloud

A Acquired more new users online than desktop
for the first time 1in

A Beginning to shift from passive to active
marketing of QB Online relative to QB Desktop
A Full QBO line-up in retail
A Shift in demand generation to QBO
A QB.com homepage take-overs
A Accountant awareness (QB Connect Event)

A New global markets increase total addressable
online market opportunity

INTUIT



QuickBooks New Users Have Attractive Economics

QuickBooks new user estimated 5-year revenue New user economics neutral today across platforms
Desktop Online
$1 BK A Desktop 5 Year revenue increased due to:
. A Inclusion of entire lineup (including Premier
$1.4K $1.4K p( g )

e A Mix Improvements

$1.0K A Improved ecosystem pricing

A Online 5 Year revenue decreased due to:
A Promotions that drive ecosystem growth
A Offset by increased services attach

A Will optimize pricing and lineup to maximize total

. . small business customer, revenue, and operating
income growth T not just unit economics

FY13 FY14 FY13 FY14

Service Service
m Software m Software

INTUIT



Total Paid User Growth Accelerating

OB paying customers (000s) Mix shifting, growth accelerating
2,133
2,009 6%

4% A QB Paying Customers includes QB subscribers
1,929 . . :
and units purchased in the current fiscal year
A QB Paying Customer growth accelerated in
F Y O tb 8%, up from 4% last year

A QB Online drove the acceleration, more than
offsetting the decline in Desktop

A By F Y 6 Wwe7expect ~ 75% of QuickBooks
Paying Customers to come from the cloud

FY12 FY13 FY14
= QBDT = QBO

INTUIT



QB Online Will Drive Our Long-Term Growth

OB ecosystem revenue mix shifting But the desktop will continue to be material

A Improved QB Online lifetime value from:
A Increases in attach + global services businesses
A Improvements in customer retention
A Lineup mix as we build out

A Reduced QB Online lifetime revenue from:
A Geographic mix shift to non-US
A Targeting of non-consumption and self employed

A Expect us to experiment with pricing and lineup
changes to optimize long term franchise value

FY13 FY14 FY15 FY16 FY17

m Desktop Ecosystem ®mOnline Ecosystem

INTUIT



Strategy & Priorities

From app to ecosystem thinking

: A An open platform, developer & user contribution
Build the QBO

A Accountants know, use, and love the ecosystem
Ecosystem

A Beyond accounting with perfect integration

A Desktop to cloud in seconds

Deliver Amazing
Experiences

A Care is duilt ing but hardly ever needed
A Technology and services enable innovation

_ A First experiences are flawless and delightful
Drive New User

Adoption A Self employed, but with a team behind you

A Win in all focus countries, open up new ones

Metrics

INTUIT



Strategy & Priorities

Build the QBO
Ecosystem

_ _ A Desktop to cloud in seconds
Deliver Amazing -

Experiences

A First experiences are flawless and delightful

Drive New User
Adoption

A Self employed, but with a team behind you
A Win in all focus countries, open up new ones

Metrics In‘i'u |'i'



Desktop to Cloud in Seconds

A30% o6eligibled DT users i
A Beginning to target leveraging data/analytics

A In FY14 migration accelerated every QTR

~5M Desktop Switchers i i
FY14 Quarter over Quarter Migration Growth

28K

25K

~12M Competitive Alternatives ~12M Self Employed

Move Data

Start Fresh

Q1 Q2 Q3 Q4

INTUIT



First Experiences Are Flawless and Delightful

A Cost and barriers of distribution eliminated online
A Content will drive more active engagement

A Continue to improve trial to subs conversion

~5M Desktop Switchers

Trial to Sub Conversion Rates (Harmony)

32%
32% -
~12M Competitive Alternatives ~12M Self Employed
31%
29% A 29%
29%

2?}/
26% T T T T

Q4'13 Q1'14 Q2'14 Q314 Q4'14

INTUIT



Self Employed, but With a Team Behind You

A Self employed businesses growing rapidly
A Service platforms are self employed aggregators

A OB Self Employed in soft launch, Net Promoter = 21

~5M Desktop Switchers

A new financial management, compliance need

@ QuickBooks Self-Employe

€ © C @ https://selfemployed.intuit.com/?specialOffer=BUYNOW&utm_source=QBSE&utm_medium=interstitialéutm n.. 7v @ £ 8 2 @ O B =
#apps EIG @ mnsigt @ Q80 MgMal @ QsOBera @ QBOe2e D Q80QA ® Qs0Pod WU Elwnv [ETc Fu Fife @rF T » (i Other Bookmarks.
H H SE infurf
1 2 M CO m p et It Ive A | t e r n at IVeS 1 2 M |f Em p I oyed QUICkBOOks HOW IT WORKS FEATURES SECURITY PRICE RESOURCES Free Trial m

Self-Employed

Save Hard Earned Money & Track Your Business Expenses

Simply mark expenses as business or personal and we do the rest

nnﬁ

Find More Deductions Keep More Money!

QuickBooks Self-Emplo ind deductions all year round.

INTUIT



Win in All Focus Markets, Open Up New Ones

AEach geo exited FYO0d14 wit
A Accountant partnerships key to market entry

A QBO in 10 languages, 40 currencies, on the ground go
to market I n 5 markets &

Global Paid OBO Subs

A a0 =
(+) ’a_lv“ @ 84K

Canada

Rest of World

2011 2012 2013 2014

INTUIT



jon

True
North
Goals

Strategy

Priorities

Metrics

Employees

A85% AES, no group under 80%
ANo regrettable losses
ADestination of choice for new grads

Build the QBO Ecosystem

A An open platform, developer & user contribution
A Accountants know, use, & love the ecosystem
ABeyond accounting with perfect integration

Customers

AQBO NP > than rivals by 10 pts
AShare increasing in every geo
ANew User Growth > 20%

Shareholders

APaid base growth
ASolutions per user increase
ARevenue growth

Deliver Amazing Experiences Drive New User Adoption

AFirst experiences are flawless and delightful
hAsSelfemnpjoyed, b with & teaen dhehidd you
AWin in all focus countries, open up new ones

A Desktop to cloud in seconds
ACare is 6built
ATechnology and services enable innovation

i no, but

Active base growth faster than and net promoter scores greater than all competitors in all geographies

QBO Ecosystem Net Promoter
A Small Business
Accountant

Critical Priorities / Progress

A Desktop Migration Experience
A QBA Launch

A Last Mile Priorities by Geo

Accountants as evangelists
A QBA plus 3 QBO users
A BDM growth, growth in BDM sales efficiency

Developers make the ecosystem right for SMB
A 3 party apps per new user

Critical services development
A Developer first use experience

Lead, conversion, and attach metrics
A Traffic

A Traffic to trial, trial to paid subscriber

A Subscriber to 3 month active

A Attach rate of Intuit & 3" Party services



